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SEGMENT 1 - IVY WALLS

2010 US Population Estimate: 2,984,464 11.0% of US Populztion)
2010 US Household Estimate: 1,147,623 [1.0% of US Househalds)
2010 Household Median Income:  5148,778 (Uppar 2038}
Urbanicity: Urban

The nation’s wealthiest and most educated segment, Ivy Walls boast the highest incomes, property values and living
expenses. You'll find them in wealthy areas of cities primarily on the East and West coasts. They are both middle aged
couples and older, empty-nest couples, a high percentage of whom work from home. Their careers range from science and
finance to information. The cash they earn goes to contributions, adult apparel, home furnishings and entertainment.

% of Married Couples: 60% HH composition: 1-4

% Homeownership: 74% Age: 45+

% with College Degree: 63% Ethnicity: 83% White

% HH with Kids: 30% Major Industries: Science & Tech., Finance, Information
Household Size Racial Diversity Family Composition
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SEGMENT 2 - FAMILY MATTERS

2010 US Population Estimate: 8,653,552
2010 US Household Estimate: 2,773,441
2010 Household Median Income:  5122,558

Urbanicity: Suburban

[2.8% of US Population)
|2.3% of US Househalds)

[Upper 20%)

With the highest percentage of family households in the nation, members of Family Matters have one or two children
between ages 5 and 12. Mostly White and Asian, there are high incomes, home values and rent costs in this well educated
bunch. With low unemployment, careers are in science, finance, information and management and commutes are at least 30
minutes. This is a life of moderate luxury and lavish spending on dining out, charity donation, adult apparel, education,
entertainment and housing goods and appliances. Family Matters reside in suburban havens along both coasts and in large

cities such as Chicago and Phoenix.

% of Married Couples: 70%
% Homeownership: 26%
% with College Degree: 58%
% HH with Kids: 33%

HH composition: 1-4

Age: 35-04

Ethnicity: 34% White

Major Industries: Science & Tech., Finance, Information

Household Size
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SEGMENT 3 - TRADITIONAL NUCLEARS

2010 US Population Estimate:
2010 US Household Estimate:
2010 Household Median Income:
Urbanicity:

11,316,961
3,537,372
595,008
Suburban

[3.7% of US Population)
|2.9% of US Househalds)

[Upper 20%)

Made up of married couples and families of four, Traditional Muclears have moderate to high incomes and home values.
Mast live in affluent communities and are well educated. Predominantly White, a high percentage of their population is in
the labor force with a short commute to work. Their incomes afford them a comfortable lifestyle, and they spend on
apparel, charity donations, education, entertainment, dining out and household goods. Divorce rates are very low for this
group that is evenly distributed across the entire country, with little concentration by geography.

% of Married Couples: 71% HH composition: 1-4
% Homeownership: 28% Age: 35-64
% with College Degree: 52% Ethnicity: 38% White
% HH with Kids: 38% Major Industries: Science & Tech., Health, Management
Household Size Racial Diversity Family Composition
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SEGMENT 4 - BRAINS AND BOUNTY

2010 US Population Estimate: 1,578,810 10.5% of US Fopulztion)
2010 US Household Estimate: 748,220 |0.6% of US Houzehaldz)
2010 Household Median Income: 585,199 {Upper 20%)
Urbanicity: Suburban

An upper-middle class group ranging from 25 to 54 years old, Brains and Bounty are well educated with high value homes
and high spending habits. Nearly half possess college or post-college degrees. They spend their salaries on charitable
donations, home furnishings and appliances. Working in realms of science, technology, administration and information,
Brains and Bounty spend between 30 minutes to an hour commuting each day. They are found primarily in cities with
government or university employment, like Huntsville, AL; Columbia, SC; Salt Lake City, UT; and Alexandria, VA.

% of Married Couples: 55% HH composition: 1-4

% Homeownership: 70% Age: 25-54

% with College Degree: 45% Ethnicity: 67% White, 13% African American

% HH with Kids: 33% Major Industries: Science & Tech., Administration, Information
Household Size Racial Diversity Family Composition
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SEGMENT 5 - YOUNG PROFESSIONALS

2010 US Population Estimate: 4,246,518 [1.4% of US Fopulztion)
2010 US Household Estimate: 1,606,734 11.3% of US Houzehaldz)
2010 Household Median Income: 579,023 {Upper 20%)
Urbanicity: Urban

Young Professionals are typically age 25-44 with high incomes and bright financial futures. A well-educated group, many
hold college and post college degrees and tend to work in science, finance, technology and information. Young
Professionals live where families of four are common in urban settings with high population density, relying on public
transit to commute. The Asian population is nearly 35%, making it the highest concentration nationwide. You'll find them in
San Diego, San Francisco Bay Area, Los Angeles and Atlanta.

% of Married Couples: 56% HH composition: 2-5

% Homeownership: 60% Age: 25-44

% with College Degree: 33% Ethnicity: 35% White, 34% Asian

% HH with Kids: 35% Major Industries: Science & Tech., Infarmation, Finance
Household Size Racial Diversity Family Composition

B1lPerson M2ZPeople W 3+People
70%

| Percent of Single-Parent Families

B Percent of Married Families

100%
902
80%
70%
60%:
50%
40%
30%
20%
10%

0% T

YOUNG US Populstion
PROFESSIONALS

60%

50%

40%

30%

20%

10%

0% -

YOUMNG US Population
PROFESSIONALS SEGMENT

US Population

gReaina CIiANADA

e Lake Sopakic @ e g .

— i . & (0] Houston ; @Tm

MEXICGO , . ;
b onclova g, ¢ G of Mewico mhilﬂ'l em”"




SEGMENT 6 - SHOPPING MALL FAMILIES

2010 US Population Estimate:
2010 US Household Estimate:
2010 Household Median Income: 578,397
Urbanicity:

12,670,446  (2.13%of US Populstion)

4,250,550 |3.5% of US Househaolds)
[Upper 20%)

Urban / Suburban

An affluent group, Shopping Mall Families are married couples with at least one child. Likely to have college and post
college degrees, most adults are in the labor force. Their commutes are at least an hour, coming from their high end rental

apartments or homes. They spend money on alcohol, apparel and services, education, entertainment, dining out, household
goods, life and personal insurance, reading and housing. They can be found in upper class suburbs of Boston, New York City,
Baltimore, Pitisburgh and Denver.

% of Married Couples:
% Homeownership:

% with College Degree:
% HH with Kids:

60%
73%
30%
35%

HH composition: 1-4
Age: 33-34
Ethnicity: 77% White

Major Industries: Science & Tech., Wholesale, Management

Household Size
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SEGMENT 7 - COFFEE AND CUBICLES

2010 US Population Estimate: 5,703,872 11.8% of US Fopulztion)
2010 US Household Estimate: 2,044,135 [1.7% of US Houzehaldz)
2010 Household Median Income: 568,026 {Upper 20%)
Urbanicity: Suburban

Animage of middle class suburban life, Coffee and Cubicles live comfortably, and have comfortable incomes. Home values
and rents are above average. Ages are concentrated between 25 and 44, and families of four are common with children
under 15. Coffee and Cubicles use cars to get to work. Men and women are office workers in administration, science and
technology. They are scattered across the Pacific Coast, Southeast, and Midwest in mid-sized cities with high concentrations

of White-collar jobs.

% of Married Couples: 58% HH composition: 1-4

% Homeownership: 70% Age: 25-44

% with College Degree: 32% Ethnicity: 72% White

% HH with Kids: 37% Major Industries:  Administration, Science & Tech.

Household Size Racial Diversity Family Composition
B1Person H2People  ®3+People | Percent of Single-Parent Families
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SEGMENT 8 - BACKYARDS AND BARBECUES

2010 US Population Estimate: 6,226,096 12.0% of US Fopulztion)
2010 US Household Estimate: 2,239,918 11.5% of US Houzehaldz)
2010 Household Median Income: 585,169 {Upper 20%)
Urbanicity: Suburban

A moderately wealthy community, Backyards and Barbecues tend to have higher incomes and house values. Likely to be
families of four with married couples and children under 18, they spend on entertainment, household operations and
supplies. Information and Science industries are popular careers. Backyards and Barbecues are found in upscale
neighborhoods of mid-sized cities such as Richmond, Virginia Beach, Austin, Denver and Portland.

% of Married Couples: 58% HH composition: 1-4

% Homeownership: 72% Age: 30-34

% with College Degree: 30% Ethnicity: 77% White

% HH with Kids: 37% Major Industries: Information, Science & Tech., Finance
Household Size Racial Diversity Family Composition
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SEGMENT 9 - WORK AND SPEND

2010 US Population Estimate: 11,470,239 {3.7%eof US Populztion)
2010 US Household Estimate: 3,953,633 13.3% of US Houzehaldz)
2010 Household Median Income: 563,838 {Upper 20%)
Urbanicity: Suburban

Work and Spend represent the middle class in incomes and housing values. Found in predominantly White communities,
their careers are in technology, management, and finance. With low unemployment, there is a high percentage of
individuals in the labor force. Work and Spend’s incomes allow them to spend big on education, entertainment, health and
medical expenses, reading, home furnishings and appliances, and transportation costs. Look for them in Midwest cities such
as Chicago, Detroit, Grand Rapids, Dayton, Columbus and the Twin Cities.

% of Married Couples: 55% HH composition: 1-4

% Homeownership: 76% Age: 35-34

% with College Degree: 24% Ethnicity: 33% White

% HH with Kids: 32% Major Industries: Science & Tech., Management, Finance
Household Size Racial Diversity Family Composition
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SEGMENT 10 - SMALL CITY, BIG APPETITE

2010 US Population Estimate: 1,481,352 10.53 of US Fopulztion)
2010 US Household Estimate: 627,846 |0.53% of US Houzehaldz)
2010 Household Median Income: 539,921 [Middle 50-80%)
Urbanicity: Suburban

Small City, Big Appetite is racially diverse and defines small city middle class America in both income and household values.
Located in the Midwest, Southeast and Rocky Mountain regions, this group has the highest concentration of workers in the
food industry nationwide. Other occupations include construction and administration. While they are less likely to spend on
things like apparel, health expenses, transportation and education, they instead value leisure time, spending a high
percentage of disposable income on entertainment.

% of Married Couples: 52% HH composition: 1-4

% Homeownership: 66% Age: 35-64

% with College Degree: 18% Ethnicity: 52% White, 15% Hispanic

% HH with Kids: 33% Major Industries: Food Service, Construction, Administration
Household Size Racial Diversity Family Composition
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